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 2011-2012 SHAKESPEARE FOR A NEW GENERATION
 SAMPLE FINAL REPORT

To complete your Final Report, prepare each of the items listed below and submit as instructed. Your Final Report is not complete until we receive all of the components below. In many cases, we require both electronic and hard copies. If you have any questions or need assistance, please contact Christy Dickinson.

 FORMCHECKBOX 

eGRANT FINAL REPORT (link available online in “Grantee Information” area)


Log into your eGrant final report using your user name and password from the application process. 

Print and submit one hard copy of the following: 
 FORMCHECKBOX 

CALENDAR OF ACTIVITIES (Upload complete Excel spreadsheet)

Report on all of your activities, including the final attendance figures, using the provided Excel spreadsheet. 


Upload to eGRANT and mail a hard copy to Arts Midwest.
 FORMCHECKBOX 
 
FINAL REPORT NARRATIVE (Upload either a Word or PDF document)

Respond to all of the questions to recap your theater company’s involvement in Shakespeare for a New 

Generation. You will need to upload either a Word or PDF document to eGRANT and mail a hard copy 

to Arts Midwest.
 FORMCHECKBOX 

FINAL PROJECT BUDGET (Fill-in Word or PDF form)

Report on all of the expenses and revenues pertaining to your Shakespeare for a New Generation activities 

using the fill-in form. Upload to eGRANT and mail a hard copy to Arts Midwest.

 FORMCHECKBOX 

EXAMPLES OF CREDITING/PROMOTIONAL AND MEDIA MATERIALS
· Send at least four examples of your theater company’s crediting of Shakespeare for a New Generation. Examples may include brochures, posters, programs, Web site or other digital communications, and other distributed promotional materials. 

· Send one copy of all original press or press releases specific to your Shakespeare for a New Generation activities. If you do not have an original, please send photocopies.

· Send a copy of your educational study guide for your Shakespeare for a New Generation activities.

 FORMCHECKBOX 

FEEDBACK


We would like to receive any additional feedback you may have received from teachers and/or students. Please include copies of this feedback, including any surveys you may have conducted.

 FORMCHECKBOX 

IMAGES WITH PERMISSION AND USAGE FORM
· Please submit a maximum of 10 top-quality images of your Shakespeare for a New Generation activities. We encourage you to submit photos of both the performances and educational activities. Please submit these images on CD-ROM (preferably jpg files). 
· Include additional image(s) of the Shakespeare for a New Generation banners in use on-site.

 FORMCHECKBOX 

CERTIFICATION PAGE
Include the Certification Page (downloadable in eGRANT) as the cover sheet to your Final Report package sent to Arts Midwest. Your Final Report is not complete until we receive your hard copy. You must submit a complete Final Report no later than six weeks following the conclusion of your activities.


SEND YOUR FINAL REPORT PACKAGE TO:
Christy Dickinson – 612.238.8019
Arts Midwest

2908 Hennepin Avenue, Suite 200

Minneapolis, MN 55408
PROJECT DETAILS - Please reference your final Calendar of Events








Total number of performances:        


Total number of educational activities:        


Total number of days of your activities as part of Shakespeare for a New Generation:        


Total number of schools reached:        
FINAL REPORT NARRATIVE












Please answer the following questions to recap your Shakespeare for a New Generation activities. You will need to upload your final report narrative in either a Word or PDF document to eGRANT.
TEXT-BASED PERFORMANCES
1. Provide a synopsis of your Shakespeare for a New Generation text-based performances.

Include director; approximate running time; artistic viewpoint; team of actors who performed the play; and if the play was a mainstage production, a student matinee, a performance at a school, etc.

2.   Please evaluate the overall success of the performances. How did the students respond? What was successful and 


unsuccessful?

3.
Please share meaningful moments from the performances.

RELATED EDUCATIONAL ACTIVITIES
1. Provide a synopsis of your educational activities related to your Shakespeare for a New Generation performances.


Include total number and length of workshops, how the content related to the selected play, who led the 


educational activities, and who (including how many) participated.
2.
Please evaluate the overall success of the related educational activities. How did the students respond? What was 


successful and unsuccessful?

3.
Please share meaningful moments from the related educational activities.

PARNTERSHIPS WITH SCHOOLS
1. Describe the schools that you reached, how they are underserved, and what their access is to theater of this caliber.

2. Describe how your theater company worked with schools and/or school districts. What methods did you find useful? What obstacles did you encounter? Include information regarding any additional project partners.

3. What advice would you give to another theater company about working with schools – specifically, what worked well, and what would you change?

GENERAL
1. Describe how support from Shakespeare for a New Generation benefitted your company’s activities with middle- and high-school students.

2. Share your comments on the need for future national initiatives like Shakespeare in American Communities: Shakespeare for a New Generation.

3. What advice would you give another theater company that is part of this initiative?

4. Will your theater company continue to bring Shakespeare to middle- and high-school audiences in your future seasons? If so, please explain how what you learned this year will influence your work.

5. Please offer general suggestions about the Shakespeare for a New Generation initiative, such as ways we can improve the granting process, communications, and overall concept.

2011-2012 FINAL PROJECT BUDGET

SHAKESPEARE FOR A NEW GENERATION
Include only expenses that are directly related to the performance(s) and educational activities, and included in the project narrative, for Shakespeare for a New Generation. Program expenses must be at least $50,000.
Theater Company
     
EXPENSES 















Program Administration: Staff salaries (as % of total salaries) and benefits, telephone, utilities, space rental, photocopying, postage, administrative supplies and materials, publications, etc.
	




Total Program Administration
$      
Artistic Fees: Director, actors, teaching artists, etc., salaries and benefits (include total # of artists, rate of pay, number of weeks vs. flat rate)

Example: 10 actors x 4 weeks x $500/week = $20,000

	




Total Artistic Fees
$      
Production Expenses: Production-specific expenses for the project as a % of total production costs.

Note: All personnel expenses should be included above.

	




Total Production Expenses
$      
Travel Expenses: Transportation, housing, per diem, student bus subsidy.

	




Total Travel Expenses
$      
	Other Expenses: 






Total Other Expenses
$      


TOTAL PROGRAM EXPENSES
$      
Note any in-kind expenses incurred as a result of fee reduction or ticket subsidy here.

	




Total In-Kind Expenses
$      
2011-2012 FINAL PROGRAM BUDGET (continued)
The Shakespeare for a New Generation grant must be matched at least 1-to-1 with nonfederal funds. Program revenues must be at least $50,000.
REVENUES 















Grants: Indicate the amount you received from any other federal, state, or private grants for your Shakespeare for a New Generation activities.

	Shakespeare for a New Generation                                                                                                                   $25,000





Total Grants   
$      

Direct Program Revenues: Include only revenue related to the performances and educational activities that were associated with Shakespeare for a New Generation.

	



Total Direct Program Revenues    
$      



TOTAL PROGRAM REVENUES
$      
