The credit line and Shakespeare in American Communities logo must be included on, but not limited to,
the title page of programs, educational materials, advertisements, brochures, posters, and newsletters. The
Shakespeare in American Communities logo and credit line must also be included, but limited to, theater
company’s Web site, preferably on the home/splash page with a link to
www.ShakespearelnAmericanCommunities.org. Graphic standards related to the proper usage of the log
and credit line are explained in the Standards Manual.

The following credit line must be used in all printed materials and digital communications related to
performances and educational activities. Font size for the credit line should be consistent with the
majority of type in your materials and, generally, not smaller than 10-point type.

[Theater Company]’s production is part of
Shakespeare for a New Generation, a national program
of the National Endowment for the Arts in cooperation with Arts Midwest.



